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SEO foundation of a successful online store

This checklist is basic

It will help to avoid gross mistakes at the start, but to get into the leaders, a deeper and more systematic work is needed
We will configure your website according to 50+ parameters and attract a stable flow of organic traffic and clients from Google
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Write

Content optimization Steps 6-10

STEP 6: Collect the semantic core

Identify the keywords people will use to search for you. Distribute them across your pages: high-frequency ones on the homepage and categories, low-frequency ones on product cards.



STEP 7: Write unique meta tags

Write unique and attractive Title (up to 60 characters) and Description (up to 160 characters) for the home page and each category.


STEP 8: Optimize H1 headings

Make sure that each important page has only one H1 heading and it contains the main keyword for that page.


STEP 9: Add the site to Google Search Console

Register your site in this free tool from Google. This will allow you to track indexing, see errors, and analyze which queries people use to find you.
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Technical foundation Steps 1-5

STEP 1: Check the settings of the robots.txt file

Make sure you haven't blocked the site from indexing. The robots.txt file should not contain the line Disallow: /.


STEP 2: Create and configure sitemap.xml

Generate a sitemap that includes a link to all your important pages (homepage, categories, products). Add a link to it in robots.txt.


STEP 3: Install an SSL certificate

Check the site in Google PageSpeed Insights. Make sure all images are compressed, and the server responds quickly.


STEP 5: Configure human-readable URLs (HRU)

Your page addresses should be short and understandable (e.g.,/cholovichi-krosivky/, not/category.php?id=123).
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SEO-optimization of an online store before launch



// 9 basic steps for your new site to be liked by Google


Checklist
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Anatomy of the ideal product card


// How a product page should look to turn visitors into buyers


First screen: visual and price)


Block "What I see"

High-quality photos and videos: 

Show the product from all sides, in detail, and in the context of use.


Provide the ability to view details.

Gallery:

Convenient navigation between images.

Block "What I get"

Product name:

Clear and understandable.

Price:

Large, noticeable. The old price (if there is a discount) should be crossed out.



Button "Buy" (CTA):

The brightest element on the page.

Information on availability:

"In stock," "Running low."

Brief advantages (bullet points): 

3-4 key product benefits.

/First screen: visual and price)  02

Middle of the page: details and trust


Block "Full description"

Benefits, not features: 

Tell how the product will solve the client's problem.

Structured text:

Use subheadings, lists, highlighting.

Technical specifications:

Display in a separate tab or block for those who are interested.

Block "Social Proof"

Customer reviews:

Post 2-3 best reviews directly on the page.

Rating (stars):

A visual element that instantly inspires trust.
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Bottom of the page: upselling and service


Block "Upselling" (Cross-sell/Up-sell)

"Customers also buy with this item":

Offer related products (for example, a case for a phone).

"You might also like":

Show similar or alternative models.

Block "Service and Guarantees"

Information on delivery:

Clearly state the terms and cost.

Payment methods:

List all available options.

Terms of return and warranty:

Remove the client's last doubts.
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can sell more

Your product cards

We will analyze it, find weak points, and provide 3 concrete tips on how to increase conversion.


kliox.com.ua

Go to the website

0665442011

Call

info@kliox.com.ua

Write
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10 mistakes when launching an online store that cost money




// Check yourself to avoid "leaking" the budget at the start


Checklist

Strategy and website  Mistakes 1-5

MISTAKE 1: Incorrect niche selection and lack of a unique selling proposition (USP) 


Price of the mistake:€You invest money in development and advertising, but it turns out that your product is not needed by anyone or you cannot compete.


MISTAKE 2: Saving on design and UX  

Price of the mistake:€An outdated or inconvenient website scares off customers. They go to competitors, and you lose up to 50% of potential sales.
 

MISTAKE 3: Ignoring the mobile version 

Price of the mistake:€More than 70% of users access the site from mobile devices. If your website is not adapted, you are simply saying goodbye to these customers and sending them to competitors.  



MISTAKE 4: Complicated checkout process  

Price of the mistake: Every extra field or step is a reason for the customer to abandon the cart. You can lose up to 60% of already prepared orders.


MISTAKE 5: Lack of quality content 

Price of the mistake:€Poor photos and uninformative descriptions are not convincing. The customer doubts and does not buy.
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Marketing and processes Mistakes 6-10

MISTAKE 6: Analytics is not set up 

Price of the mistake:€You are investing money in advertising "blindly," without understanding which channels work and which ones are simply "eating up" your budget.



MISTAKE 7: Ignoring SEO at the start 

Price of the mistake:€Your website is invisible to Google. You are losing the most valuable asset � a stable flow of free traffic.


MISTAKE 7: Ignoring SEO at the start 

Price of the mistake:€9 out of 10 customers look for reviews before purchasing. Their absence is a direct loss of trust and conversion.


MISTAKE 9: Manual order processing  

Price of the mistake:€Wasted manager time, data errors, slow service. All this leads to dissatisfied customers and financial losses.


MISTAKE 10: Lack of technical support  

Price of the mistake:€Your website "crashed" on Friday evening, and you lose sales all weekend because there is no one to contact.

/Marketing and processes  03
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and protect your investments?

How to avoid these mistakes

A proven way to avoid costly mistakes is to involve an experienced partner who has already walked this path dozens of times
We at Kliox will develop a free strategy to avoid all risks for your online store.


Go to the website

0665442011

Call

info@kliox.com.ua
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15 steps to launching a profitable online store



// Your step-by-step roadmap from idea to first sales


Checklist

Foundation Steps 1-5

STEP 1: Define your niche and Unique Selling Proposition (USP) 

Don't try to sell everything. Choose a narrow niche and formulate how you are better than the competition (price, service, product uniqueness).


STEP 2: Register the business

Register as an individual entrepreneur (FOP in Ukrainian context, 2nd or 3rd group) and choose the correct business activity code (KVED) for online trade (main one is 47.91). 




STEP 3: Find reliable suppliers

Work out the purchase prices, payment terms, shipping speed, and return policy.

STEP 4: Choose the right platform

Analyze what is more important to you: launch speed (Shopify) or full control and flexibility (WordPress, OpenCart).


STEP 5: Register a domain and choose hosting

Choose a short, memorable domain name. For hosting, be sure to choose SSD disks and servers in Europe/Ukraine.
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Online Store Website  Steps 6-10

STEP 6: Design the website structure

Create a logical hierarchy of categories and subcategories. A customer should be able to find any product within 2-3 clicks.


STEP 7: Prepare quality content

Take professional photos and videos of the products. Write unique descriptions that emphasize benefits, not just features.


STEP 8: Design a convenient Checkout

Minimize the number of fields to fill in and be sure to add the "purchase without registration" option.


STEP 9: Connect online payment and delivery

Integrate popular payment gateways (LiqPay, Fondy) and delivery services (Nova Poshta).  


STEP 10: Take care of the mobile version

Make sure your website looks and works perfectly on smartphones. More than 70% of purchases are made from them. 
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Marketing Steps 11-15

STEP 11: Perform basic SEO optimization

Collect keywords, write unique Titles and Descriptions for the main category and pages.


STEP 12: Set up web analytics

Install Google Analytics 4 from day one to collect data on visitors and their behavior.

STEP 13: Create and set up social media accounts

Start business pages on Instagram/Facebook. Design them in a unified style and add a link to the website.


STEP 14: Launch a test advertising campaign 

Allocate a small budget ($100-200) for Google Shopping or targeted advertising to get initial data and test demand.


STEP 15: Collect the first reviews

Ask the first customers to leave a review. This is the most powerful tool for building trust at the start.
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� is only the beginning

This checklist

Do you want to avoid typical mistakes and launch an online store that will bring profit?
We will help turn your idea into a clear plan and calculate the cost of its implementation

Go to the website

0665442011

Call

info@kliox.com.ua

Write
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